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Abstract

The landscape of recruitment has changed by manifold in the recent years by introducing new recruiting trendsin
the companies in order to move the company forward and sustain in the market. It is essential to know the latest
and current recruiting trends that are followed across the globe. In the past four years recruiting trends have
been changed and every year the recruiters and hiring managers gave importance to particular trends for
recruiting in the global companies. In this paper we discuss the global recruiting trends of the past four years and

is analysed.
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I ntroduction

The most popular online professional network, LinkedIin, has many business solution offerings, apart from the
opportunity of connecting to a professional network. These solutions are, Talent solutions, Marketing solutions,
Sales solutions and Learning solutions. Among these, the Talent solutions team conducts surveys on different
kinds of aspects, across the world, every year. Some of them are Global Recruiting Trends, Globa Taent Trends,
and Global Staffing Trends etc. These surveys are conducted by interviewing the Talent and Recruiting Leaders
across more than 30 countries. These surveys are being conduct for many years now and are helpful to the
recruiting leaders to determine the benchmark trends being used across the globe. These surveys are helpful in
determining the strategies to be used in the current year so as not to miss out the quality talent. The Linkedin
Global Recruiting Trends reports provide the information on what kind of platforms, strategies are being utilized
by the recruiting leaders currently and the priorities of these leaders in the time to come. These reports also
provide the information about the technologies being used/ will be used and their benefits. All of thisinformation
is provided for each of the country surveyed.

Reserarch Methodology

Survey Methodology of Global Recruiting Trends Reports: The Linkedin team interviewed industry experts
on the state of hiring and then surveyed nearly 9000 recruiters and hiring managers from 39 countries in 2017.
The team contacted these managers based on their Linkedln profile and contacted them via email. Since 2011,
they surveyed over 3000 managers every year in over 30 countries.

Data Analysisand | nter pretation

Linkedln conducts surveys across many countries on different aspects every year. One among them is the Global
Recruiting Trends. These survey reports give the latest practices, trends, technologies adopted by the recruiters
across the globe. The following timeline gives the key points discussed in these reports.

These reports give the recruiters the latest trends to be aware of, which are perceived as important, by the
recruiting leaders across the world. These are the trends to be adopted in order to stay ahead in the industry of
grabbing quality hires. The trends are determined by surveying the recruiters and hiring managers across more
than 30 countries every year. The reports are the part of Linkedin Talent Solutions. The following sections
contain the key takeaways of each of these reports.
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Trends Followed In 2016

Hiring Manager Satisfaction

M ost valuable metric

2014 ™ 2015

Time to fill

Qualitv of Hire
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Employee social referral hiresby network

Twitter 16%
Facebook 43%
LinkedIn 41%

M ost effective employer branding tools

68%
61%

: Online professiona Social media (e.a. Facebook
Company Website networks (e.a. LinkedIn) Twitter)

Company'sinternal hiring/ internal
Transfer efforts

No interna hirina oroaram

A well -defined proaram for laterd
opportunities

A well -defined proaram for advancement
opportunities

Ad-hoc internal hirina process 31 %
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TrendsFollowed In 2017

Top channelsfor quality hires

Internal hires
A third -party recruiter/staffing firm
Social professional networks
Third -party website or online job boards 46 %

48 %

Employee referrals

Best channelsto build employer brand

Company’s career site 61 %
LinkedIn
Third -party website or job board

Facebook

Campus recruiting

Trends Followed I n 2018:

Top trends shaping the future of recruiting and hiring

B Mostly/completely adopted B very/extremely important

Artificial intelligence

Data analytics

New interviewing skills

Diversity 78 %
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Findings
1. After the analysis of Globa Recruiting Trends reports it was very clear that socia media has gained
significant importance not only as atop source of quality hires but also as atop channel for promoting the
employer brand.
2. A strong relationship with marketing is considered to be the key to employer brand excellence.
3. Internet Job Boards produce the highest quantity of hires.
4. A strong relationship with marketing is the key to employer brand excellence.
5. Employee referral programs have shown the highest increase as a source of quality hires and became the
highest source of quality hiresin 2016.
6. Company’s website remains the top channel for promoting employer brand or talent brand.
7. Diversity is the biggest game-changer and most embraced trend with over half of companies is aready
tackling it head-on.
8. Datais the next corporate super power and mgjority of the recruiters and hiring managers are somewhat
likely to use datain the next 2 years.
9. Magjority of the recruiters also said that Artificia Intelligence (Al)“s impact on recruiting will be
somewhat significant.
Conclusion

Global recruitment trends have been changing every year because of tedious candidate searches, the endless
scheduling, and the repetitive screening are inefficient and mind-numbing. It helps talent leaders benchmark
against teams across the globe when it comes to the most important recruiting metrics and trends. There is a
renewed emphasis on relationships, which isacritical factor in talent acquisition.
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